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Abstract
The study
Theoretical Background
Conclusion
The Conscious Capitalism practice
contributes to well-being of workers,
society, and environment, yet there is
doubt about its profitability and
sustainability. This paper examines
quantitative metrics that can measure the
profitability of applying the Conscious
Capitalism philosophy in the accounting
profession. Conclusions presented at the
end of the paper arrive from examining
survey responses from employees in
companies that implement this philosophy to
those which do not.
Conscious Capitalism is a philosophy of doing business truly committed to the greater
good. 1 It is explained as “a way of thinking about capitalism and business that better
reflects where we are in the human journey, the state of our world today, and the innate
potential of business to make a positive impact on the world.” 2 Since the external
benefits of this philosophy (serving the interests of all major stakeholders—customers,
employees, investors, communities, suppliers, and the environment) are undeniably
favorable, this research intends to find what metrics can be used to measure the internal
benefits (profitability) of implementing the Conscious Capitalism in Accounting firms.
Can the benefits of social contributions be financially measured? And if so, how can it
be done? This study is to show.
The study was conducted in order to
assign quantitative metrics that can
measure profitability of applying The
Conscious Capitalism philosophy in the
accounting profession. The data was
collected as part of an anonymous survey.
Three countries participated in the
survey: The United States, Serbia, and
Ecuador. The survey was taken in a
twenty-day period within the accounting
departments in the following companies:
PriceWaterhouseCoopers (multinational
professional service network accounting
firm), Ministry of Culture (government
sector in Ecuador), Arka Account
(accounting firm, Serbia), and University
of Bridgeport Accounting department
(private coeducational national
university).
Assumptions
1. A reduced rate of Employee Turnover is directly correlated with a
reduction in corporate expense and new hire training cost will be
diminished.
2. Workers’ efficiency can be increased under the Conscious Capitalism
philosophy by contributing to an overall well-being that can be used to
measure profitability of this philosophy.
3. Worker’s engagement can improve under leadership of a person
implementing the Conscious Capitalism style that can contribute to less
external research and improved working environment. Increased worker’s
engagement can trigger the aforementioned turnover rate improvement,
and can be used to measure the profitability.
Results
The turnover rate and employees’ efficiency can be used to measure the
profitability of applying Conscious Capitalism philosophy. The employees’
engagement metric has not been proven as a useful measure in this research.
This research offers a guideline to companies that are ready to implement
the practice of Conscious Capitalism and are looking for a way to measure
the financial success of the implementation internally notwithstanding the
benefits that the philosophy brings externally. This study can be used to
measure the profitability of this or another application of any socially
oriented leadership style. The results of this research should be taken with
an awareness that all results are arrived from answers derived from a
limited amount of participants.
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